inose wno ao pay attention are aiso tnose most iiKeiy to nave their preexisting beliefs confirmed. For these and other reasons, many social scientists have concluded that mass media educational campaigns are doomed to fail.
Dissenting social scientists argue that past campaigns have been poorly planned, executed, or evaluated. They also point out that mass media campaigns are most effective when combined with other, reinforcing measures. "Given the lack of both formative research and sufficient evaluation, it is no wonder that previous public education campaigns aimed at reducing the incidence of alcohol abuse have had such inconclusive results," writes John Hochheimer of Stanford University. "Proper use of the mass media for effective dissemination of messages is a multifaceted process that requires a great deal of planning,
Friends don't let friends drive drank.
If your friend has had too much to drink, he doesn't
have to drive. Here's one way to keep your friend
alive . . .
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Suggestions for specific actions or behaviors tend to be more effective than general ndmnniHnns in mnss media educational caniVttisns.lar, the mass media are one of the best ways to convey health-related information about alcohol and the possible consequences of drinking. Such educational campaigns are often mentioned as part of a comprehensive program to prevent alcohol problems. Their potential strengths and weaknesses are the subject of the rest of this chapter.
